
El marketplace

de parafarmacia online 
más grande de

Europa



La compañía

EUR 1.582m +10,5M
The Zur Rose Group exceeded its ambitious growth targets for 2020. Revenue rose sharply to CHF 1,751.9 million (including Medpex and Apotal[1]). 

This is equivalent to growth of 14.4 per cent in local currency terms. The fourth quarter of 2020 saw growth accelerate to 23.6 per cent year on 
year in local currency terms with revenue of CHF 506.7 million, well ahead of the previous quarter (July to September). By the end of 2020 the 

number of active customers[2] had risen by more than 50 per cent year on year to 10.5 million, a gain of 700,000 on the quarter.

https://www.zurrosegroup.com/websites/zurrosegroup/English/201010/press-releases.html?newsID=2058560&date=2021-01-21%2007%3A00%3A07#footnote_1
https://www.zurrosegroup.com/websites/zurrosegroup/English/201010/press-releases.html?newsID=2058560&date=2021-01-21%2007%3A00%3A07#footnote_2


¿Qué es 
PromoFarma?



Nuestra visión
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Los clientes de 
PromoFarma
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Principales categorías 
por número de ventas
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1. Visibilidad
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2. Córner de marca



3. Campañas de tráfico
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4. Sampling inteligente
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5. Acciones promocionales



¿Qué acciones realizar?



¿Qué acciones realizar?



Pricing Advertising Services















5 Encuestas




